




Locations:
- United States
- Central America
- Canada (Toronto, Montreal)

Reasons for Travel:
- Business
 Cheap prices could allow for customers to get from city to city cheaper
- Personal
 Ticket prices allow for travel to be avalible to anyone
 Articles have shown the “pay as you go” method attracts a younger audience



What makes Spirit unique: Ticketing
- Ticket only includes the seat and carry on
- Food or a checked bag would be extra fees

Not conveying this model can hurt their image







Considering the location: United States
- Very diverse biome spread encourages travel
- Classical Roman design seen in architecture
 and money
- The eagle and flight is a patriotic consideration



Designing for the cost
- Low cost is the major draw in
- Design for that low cost
 Plain colors
 “Value” in name
 Nothing fancy
- Customers will know what to expect


